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SHOESTRING RANCH
RECOGNIZED FOR
ENVIRONMENTAL
STEWARDSHIP
Alberta Beef Producers (ABP) presented
Ian and Carman Murray with the 2018
Environmental Stewardship Award at the
ABP Annual General Meeting in December.
Each year, ABP recognizes a cattle
operation that demonstrates leadership
in environmental stewardship – one that
contributes to the land while improving
productivity and profitability.
Ian is a fifth-generation Alberta rancher
whose family originally homesteaded
in 1883, west of Calgary in the Jumping
Pound District. In 2007, Ian and Carman
moved from north of Cochrane to
Shoestring Ranch near Acme, AB. The cow
calf and crop operation runs 180 pairs and
retains calves for a natural beef program.
“I feel my connection to the land, water, air
is really strong and getting stronger as I
progress throughout my career,” said Ian.
They began shifting the environmental
focus of the ranch through pasture

management, but once they switched to
focus more on the soil, everything came
together. The ranch practices minimum
tillage when seeding crops to keep residue
anchored in the soil and protect the
structure to prevent erosion.
“We try to take an environmental focus on
all the decisions that we do here at the
ranch, and try to include it in all of our
management steps,” said Ian. “We have
tried to work with nature as much as we
can and we’ve changed the management of
our ranch dramatically to do so.”
Dugouts are fenced off with several solar
power watering systems to provide better
quality water for the cattle and support
healthy riparian areas. Shelterbelts are
maintained to protect from wind erosion
and provide wildlife habitat.
“I’d like to continue to improve upon the
utilization of our land, our production, our
cattle and pastures. I’d like to continue to
improve the health of our soil
and the cleanliness of our water,” said Ian.
Ian’s involvement in the industry and
community leadership further proves his
commitment to environmental ranching
practices. He served as Chair with
both the Foothills Forage and Grazing
Association and the Agricultural Research
and Extension Council of Alberta. He
was an early adaptor of the Verified Beef
Production program and Environmental
Farm Plan.
“I don’t think anybody has ever won this
award based on the culmination of your
life’s events… It is more of a recognition
for being on the path. I don’t think anybody
who is on this path ever gets to the end
of it. There’s always something more to
accomplish, to make something a little bit
better,” said Ian.
Watch the 2018 Environmental
Stewardship Award video here:
vimeo.com/245440607.

CHARLIE CHRISTIE
ABP Chair
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Alberta Beef Producers (ABP) is
proud to be a democratic and
representative organization of
producers, run by producers,
speaking and working for
producers. Obviously, a critical
element of our organization’s
success is the quality of grassroots
producers who accept the
responsibility of leading ABP. These
leaders understand the industry
and are committed to directing ABP
strategies toward actions that will
bring the greatest benefits for most
cattle and beef producers. They
take our mission of strengthening
the sustainability and
competitiveness of the beef
industry for the benefit of beef
producers in Alberta seriously.
The time and effort required to
participate as a delegate or director
of ABP represents a business and
family sacrifice for the producers
who take these leadership roles.
We know that ABP gains strength
from the fresh perspectives new
delegates and directors bring to
the organization. For these reasons,
we have a strong tradition of
renewal in our delegate body and
Board of Directors. Our by-laws
have consecutive term limits for
both delegates and directors to
ensure there is room for new
people and that joining ABP
leadership is not a lifetime
commitment. We are always
seeking a good balance between
the experience and organizational
knowledge of our longer serving
delegates and the bright ideas of
our new delegates.

This year, almost one-quarter of the
delegates who were successful in
our fall elections are new to ABP. We
have six new directors on our Board
of Directors and two of our four
Executive members are new to their
positions. After being away from
ABP for a year, I was honoured to be
elected as a Director at Large by our
delegate body and then selected by
the directors as Chair of the
organization. I recognize the
responsibility I have accepted and
look forward to working with the
directors and delegates to move our
industry forward to greater strength
and prosperity. I am also pleased
our Board and delegate body are
younger and have more gender
balance than ABP has seen in many
years.
One of the bittersweet parts of
organizational renewal is bidding
farewell and happy trails to the
delegates and directors who are
leaving our leadership. Bob Lowe
has completed his term as ABP
Chair and now will serve one more
year on our Executive as Past Chair.
Bob put his heart and soul into his
time as ABP Chair and we will miss
his enthusiasm for people and new
ideas as we reap the benefits of the
key strategic actions he initiated
and guided. Roland Cailliau left our
Board after three years on the
Executive and we will miss his
insights and his Peace region
contributions. These are people with
whom we work closely and develop
strong relationships based on
mutual respect and admiration.
The theme of our 2017 Annual
Report was Risks and Rewards.
There is no question that our
delegates and directors will be
focusing on mitigating the risks and
taking advantage of the rewards
facing our industry as we plan our
strategies and actions for the
coming year. Once again, we will be
guided by the comments and
suggestions we have received from
producers at our fall meetings
through the successful producer
engagement exercises we have
conducted for the past two years.

After years of talking about the need
for increased industry funding to
maintain our competitive position in
the global market, we are pleased to
be moving forward with an increase
in the national check-off from $1 per
marketing to $2.50 per marketing
on April 1, 2018. The national
check-off provides funding for the
crucial market development,
research, and issues management
activities of Canada Beef and the
Beef Cattle Research Council. The
basis for the increase in national
check-off is the National Beef
Strategy (NBS), a five-year strategy
for our industry that was developed
in 2014 through collaboration
among all the major national and
provincial cattle organizations in
Canada, including ABP. The NBS set
ambitious objectives for the industry
in the areas of productivity,
competitiveness, beef demand
(marketing), and connectivity . The
organizations recognized the need
for greater industry investment to
reach these goals and that is the
reason for the national check-off
increase.
At the provincial level, we are excited
by the possibility of creating the
Alberta Beef Industry Development
Fund (ABIDF), a fund that would
support research, market
development, education, and
industry collaboration activities in
Alberta. The funding for the ABIDF
would come from the additional
revenue available to the industry
with a non-refundable service
charge. We have received clear
direction from producers at fall
meetings to pursue a nonrefundable service charge and the
ABIDF represents a tremendous
opportunity for our industry to come
together and make investments that
will make it stronger and more
profitable. The following Executive
Director article will describe this
opportunity in more detail, but we
see it as a great new beginning for
the 2018 year.

Executive Director

RISKS AND
REWARDS
In the preceding article, our new
Chair, Charlie Christie, talked about
the renewal of our organization that
takes place every year and the new
beginnings we will see in 2018. He
noted that the theme of the 2017
ABP Annual Report was risks and
rewards, sometimes also described
as challenges and opportunities. The
ABP strategic plans for 2018 will be
focused on mitigating risks and
taking advantage of rewards, while
the ABP staff work to help producers
address the challenges and seize the
opportunities facing the industry this
year.
Three areas that certainly pose
significant risks for cattle and beef
producers are weather, international
trade, and provincial legislation and
regulations. We are hoping that we
do not see another extremely hot and
dry summer that left southern
Alberta parched and created the
conditions for a horrific year of
devastating wildfires in B.C., Alberta,
and Saskatchewan. Producers in
many parts of northern Alberta
definitely do not want a third year of
terrible harvest weather. On the
trading front, all cattle and beef
producers have been watching the
developments as the sixth round of
formal talks on NAFTA took place at
the end of January. Canadian beef
producers and our counterparts in
the U.S. and Mexico strongly support
retaining the existing NAFTA
provisions affecting beef and cattle
trade. ABP and our partner
organizations strongly encouraged
our provincial government to support
the Comprehensive and Progressive
Trans-Pacific Partnership, also known

All farmers and ranchers will be
challenged to understand and deal
with the full implications of Bill 6,
The Enhanced Protection for Farm and
Ranch Workers Act, and other new
legislation related to employment
standards, labour relations, youth
employment, and occupational
health and safety. Through our
membership in the AgCoalition, ABP
will continue our dialogue and
consultation with the government to
make the legislation and regulations
reasonable and achievable for
farmers and ranchers. We also
welcome the opportunity for the AG
Safe Alberta Society, a newly formed
industry-led farm and ranch safety
association, to coordinate the
awareness, education, and training
activities that will make all farm and
ranch workers safer.
We do see 2018 as a year of great
opportunities for increasing industry
investment in research and market
development activities that will make
our industry stronger and more
prosperous. In his article, Charlie
Christie talked about the increase in
the national check-off from $1 per
marketing to $2.50 per marketing on
April 1, 2018. ABP will be
communicating extensively with
producers and remitters (processors,
auction markets, dealers) to inform
them that the total check-off on
cattle sold on and after April 1, 2018
will be $4.50 per marketing instead
of the current $3 per head.
Charlie also noted our excitement
about the potential of the Alberta
Beef Industry Development Fund
(ABIDF). The ABIDF would be created
using the additional revenue available
to the industry with a non-refundable
service charge. We have received
clear direction from producers at fall
meetings to pursue a non-refundable
service charge and changes in the
Marketing of Agricultural Products
Act last year now allow service
charges to be non-refundable. The

After lengthy negotiations and
unprecedented cooperation between
the organizations, ABP and ACFA
have reached an agreement in
principle to collaborate on the
development and implementation of
the ABIDF and the funding allocation
from a non-refundable service
charge. Under the agreement on the
allocation of a $2 non-refundable
service charge, five cents would
continue to be paid to check-off
remitters, $1.30 would be retained
by ABP, 40 cents would be
contributed to the ABIDF, and 25
cents would be used to support the
work of ACFA. Producers who do not
want the 25 cents per marketing to
be contributed to ACFA would be able
to direct this money to the ABIDF
instead. At our recent Annual General
Meeting (AGM), the ABP delegates
supported this agreement and
passed a resolution to request a
plebiscite on a non-refundable
service charge. ACFA will be
presenting this agreement to its
members for approval at their AGM
in February.
With the approval of both
organizations, we will be able to
approach Marketing Council and
Minister Carlier to discuss a
plebiscite of producers. Hopefully,
this year will see a lasting resolution
to the long-standing debate over
refundable or non-refundable service
charges and allow us to turn our
attention to other pressing
challenges and exciting opportunities.
Many of these challenges and
opportunities will make this another
interesting and busy year, but we are
looking forward to working on issues
that will move the industry forward
instead of preventing a backward
slide.
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RICH SMITH

Minister of Agriculture and Forestry
has stated that he would not make a
service charge non-refundable
without a plebiscite of producers and
ABP has been working closely with
the Alberta Cattle Feeders’
Association (ACFA) to gain their
support for a non-refundable service
charge.
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at TPP11, and applaud the
Government of Canada for reaching
an agreement that will be signed in
March.

KARIN SCHMID
Beef Production
Specialist

NOW’S THE TIME
TO CONNECT
WITH YOUR VET
If you haven’t already heard, there are
a few changes facing producers and
the way we access antimicrobials.
Effective December 1, 2018, all
medically important antimicrobials
(MIA) that do not already require a
prescription will be added to the
Prescription Drug List (PDL) and will
only be available by valid prescription.
This applies to all forms of MIA –
injectable, in-water and in-feed. To
obtain a prescription, a valid
Veterinary-Client-Patient Relationship
(VCPR) must exist; however, that
prescription may then be filled at any
location legally permitted to dispense
prescription veterinary medication.

GRASS ROUTES
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This means that unless changes are
made to provincial regulations
regarding dispensing, products
generally used to treat things like calf
scours, pink-eye and foot rot
(tetracycline, penicillin, sulpha drugs)
that are currently available at farm
supply stores will only be available
through a veterinary clinic or
pharmacy. Similarly, in-feed
antimicrobials that are in pure form
(like Tylan or oxy/chlortetracycline for
liver abscesses) for use in on-farm
mixing will no longer be available
from feed mills.
None of these changes impact access
to, or the use of, ionophores like
Rumensin/Monensin, Bovatec/Avatec,
Posistac/Coxistac, etc. Ionophores are
not considered medically important
antimicrobials (MIA). Some implants,
like the Component and Compudose
brands that contain oxytetracycline or
Tylan will now require a prescription.

ABP is currently engaged with the
province to explore what changes (if
any) can be made to provincial
dispensing regulations, recognizing
that limiting dispensing options may
have impacts on timely access to
antimicrobials, and the potential
conflict facing veterinarians who both
prescribe and dispense.

In addition, own use importation (OUI)
of certain unauthorized drugs
(including active pharmaceutical
ingredients) is now restricted, and
OUI of any MIA is prohibited. Certain
products that are not MIA, biologics
(vaccines) or pesticides regulated
under the Pest Management
Regulatory Agency will still be

The Alberta Veterinary Medical Association deems a VCPR to exist when all of these
conditions have been met:
1. The veterinarian has assumed responsibility for making clinical assessments and
recommendations regarding the health of the animal(s) and need for medical
treatment;
2. The veterinarian has sufficient knowledge of the animal(s) on which to base the
assessment, diagnosis and treatment of the medical condition of the animal(s).
This means that the veterinarian:
• is professionally acquainted with the keeping and care of the animal(s), and has
documented relevant and timely interaction between the veterinarian, animal
owner or caretaker and animal patients; and
• has documented medically appropriate information and knowledge about the
animal(s).
3. The client has agreed to follow the veterinarian’s recommendations and
prescription;
4. The veterinarian is available or has arranged for follow-up evaluation, especially in
the event of adverse reactions or failure of the treatment regimen.
The medical record must clearly demonstrate the establishment of a legitimate
Veterinary Client Patient Relationship.

Producers need to be aware that
products they used to purchase over
the counter from places like UFA will
now require a prescription. This
means more careful planning of herd
health programs, in consultation with
a veterinarian, to ensure that valid
prescriptions are in hand regardless
of where those drugs may be available
for purchase.
Last year, manufacturers began
voluntary withdrawal of growth
promotion label claims on MIA. This
will be final by December 1, 2018,
and no new MIA products will be
approved with this claim. Eight
products approved for use in beef
cattle currently have this claim. Of
those, four also have a therapeutic
claim and can continue to be used for
those treatment purposes as listed.
The other four products (Aureo S
700G, Aureo S 700G Drug Premix,
ChlorS 700 and Neo-Terramycin) only
have the growth promotion claim and
will likely be removed from the market
unless a health-related label claim is
approved.

available under OUI (e.g. pour-ons,
some implants) if they are on “List B”
(canada.ca/en/public-health/services/
antibiotic-antimicrobial-resistance/
animals/personal-importation-certaindrugs-food-producing-animals/list-b.
html).
Antimicrobial use and resistance is a
hot button issue for consumers.
Some see our use of antimicrobials as
a direct threat to their ability to
maintain effective treatments for
people. While current research does
not point to any clear, direct link
between antimicrobial use in cattle
and resistance in people, it is in our
best interest to use these products
appropriately. This will help us
maintain access to antimicrobials to
ensure the welfare of the cattle under
our care, as well as help to preserve
the efficacy of these products into the
future for both animals and people.
Need another reason to get to know
your vet? Effective January 1, 2018,
under the Code of Practice for the
... continued on page 5

REVAMPING
EDUCATION
Now that 2017 is behind us, we look
forward to 2018 and developing
ABP’s marketing campaign for this
coming summer. We are excited to
explore the possibilities of bringing
Alberta Beef to the forefront of
people’s minds.
When considering what we want to
do in the coming months, we first
must analyze what we did last
summer. Along with our marketing
agency WS, ABP started to review
our 2017 engagements in
December and will continue in the
first part of 2018. ABP had video
assets shown at the Calgary
Stampede, Edmonton Eskimos and
Calgary Stampeders football games,
Country Thunder music festival and
throughout Edmonton’s Northlands
Park events. Due to budget
constraints, we will be making a few
changes to the coming year but will
continue to source high profile
venues that offer larger audiences,
giving us the greatest opportunity to
reach our selected targets. We
remain committed to promoting

Alberta Beef Producers sponsored the Food Lab at
Farmfair International: Avenue Magazine Burger
Challenge.

On a regular basis, we receive
sponsorship requests for either
financial or in-kind support for
events. Resources keep us from
being able to be involved with every
request, but we try to select projects
that provide the greatest exposure
for Alberta’s producers. We also try
to select events with a provincial
audience or that can be duplicated
in more than one city.

The Classroom Agricultural Program
will be up and running again in
2018. The response from teachers
has been extremely positive and new
classes are added each year. We are
always looking for beef producers to
sign up as a CAP volunteer and
present to Grade 4 students in their
local area. It’s an extremely
rewarding experience and a great
way to connect with Alberta’s youth
and educate them on agriculture in
general.

Zone 1 delegates Garth Porteous, Brodie Haugan,
and Brad Osadczuk at Medicine Hat Beef Penn Show
and Cowboy Christmas.

The ABP Marketing and Education
department is also responsible for
Beef in the Classroom (BITC), which
operates mostly in Calgary and
area, and Edmonton and area,
reaching Grades 8-12. The current
setup does not allow for the
program to reach out to schools
across the province, due mostly to
manpower and costs associated with
the program. This past fall, we
engaged a small, private company to
explore the possibilities of a
complete revamp of the current
BITC and guidance on how to
implement a program that would be
embraced by teachers across the
province. As well, we are looking at
updating our current materials
available for Kindergarten to Grade
6. Producers who attended fall
meetings and the annual meeting
passed a resolution in support of an
increased profile in the classroom to
educate students about “everything”
beef and the benefits of eating beef.
We will provide an update in the
spring Grass Routes newsletter on

We are looking forward to the
upcoming year as we continue to
develop an Alberta Beef marketing
campaign that producers can be
proud of, and educational materials
that work with the Alberta Education
curriculum and provide a good
resource for teachers to embrace.
Look for more specific details on our
marketing objectives and venue
selections, as well as an update on
the education revamp in the spring
Grass Routes issue.
... continued from page 4

Care and Handling of Beef
Cattle, pain control is a
requirement in the Code if
castrating bulls older than six
months of age. The Code
advises consultation with your
veterinarian to determine the
best method of pain control in
these situations. The Code can
be found online here: nfacc.ca/
codes-of-practice/beef-cattle.
Following the requirements in
the Code demonstrates to the
public and to regulators the best
practices used to ensure our
cattle are well cared for. By
adhering to the Code and
participating in programs like
Verified Beef Production Plus,
we can prove what we already
know to be true – that ensuring
animal welfare is the right thing
to do, and producers take their
responsibility as caregivers
seriously.
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Marketing and
Education Manager

how we plan to move forward with
this program.
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BRAD DUBEAU

Alberta Beef to the best of our
abilities within our financial means.

FRED HAYS
Policy Analyst

INCENTIVISING
ECOSYSTEM
SERVICES

Heinz Lemmer, chair of the working
group, said, “producers need to know
more about existing programs and
where they can tap into them. Right
now, there’s a lot happening in the
environmental world, and there
seems to be very little financial return
to producers by participating.”

A year ago, the Cow Calf Council set
out to understand and promote better
compensation for producers
providing ecosystem services. The
Ecosystem Services (ES) working
group was created to encourage
governments and private institutions
to incentivise producers who are
already providing ES with an
alternative revenue source.

The Government of Alberta has
carbon offset programs in place,
going back to 2002, that have paid
out $170 million. But the carbon
sequestration program only
acknowledges newly absorbed
carbon, and not residual carbon held
by rangeland grasses and soil. One
program addressing the carbon
market is the Conservation Cropping
protocol that pays for building up
organic matter to store atmospheric
carbon in the soil. Because of soil
variances, areas in the province fix
and pay for carbon differently.

In 2007, an ABP task force developed
some guidelines around providing
and assessing ecological goods and
services compensation, including
delivery of compensation for ES with
voluntary incentives, and without
regulations.
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It’s been estimated that Alberta’s 7
million hectares of perennial
grasslands sequesters the carbon
equivalent produced by 1 million cars
per year with an annual ES value of
about $303 million. Good rangeland
management improves the soils
ability to sequester carbon. Therefore,
producers providing positive
ecological improvements should be
able to access a share of this value.
For about 40,000 farms in the
province this has an average value of
$7,000-8,000 each year.

GRASS ROUTES

provide benefits to the ecosystem,
such as sequestering carbon to help
remove it from the atmosphere or
wildlife and habitat conservation, but
believe it should be part of the
public’s responsibility to provide
some type of financial incentive.

During the past year, the ES working
group attended several meetings
hosted by various departments of the
Alberta government, private sessions
with some interest groups, and with
individuals who are also interested in
aspects of ES.
Many landowners recognize the
public’s interest in programs that

These programs develop protocols for
landowners to follow that are sciencebased and replicable. Once a
committee approves the protocol and
a program is set in place, producers
need to be able to demonstrate that
they are implementing these
protocols. A lot of documentation and
reporting is involved.
A protocol for the conversion of
cropland to perennial forages has
been stopped since carbon
sequestration was difficult to assess.
This is an example of the
complications to the whole process.
The government needs to have
programs that can be effective, and
auditable.
Landowners can elect to report to the
government directly, but it can be
onerous and time consuming. A few
aggregators have developed a
business to handle the paperwork
with a system to monitor and report
carbon offsets, but there is a fee.

The Alternative Land Use Services
(ALUS) program originated in Ontario,
and has been in Alberta since 2010,
starting in Vermilion River County.
This conservation program is funded
through the Garfield Weston
Foundation (Loblaws) with more than
50 groups in Canada.
ALUS has contracts with some
producers in the province to protect
wetlands and pay for adopting
beneficial management practices
(BMP). Projects are prioritized by the
best benefit for dollars invested. For
example, ALUS in Red Deer County
pays $30 per acre, per year for ES
from pastureland, or $40 per acre,
per year from cropland projects.
Projects usually run for 1-10 years,
and County staff are usually program
drivers.
Ducks Unlimited has versions of ES
programs that have become more in
tune to landowners’ interests. The
Revolving Land Purchase Program
appeals to some by purchasing
poorly cultivated farmland,
converting it back to wetlands, and
then re-selling the land as pasture
and wetlands with a conservation
easement on the title. Many times,
this land is available at a reduced
agriculture land value and is
beneficial to beef producers looking
for grass.
The Nature Conservancy of Canada
will pay for the initiation of
conservation easements to conserve
grasslands, wetlands and wildlife
areas. Some of these arrangements
are direct payments and others are in
the form of a tax consideration.
After a year of effort, the ES working
group developed a document to
provide information on the ecosystem
services available for producers in
Alberta. The written report outlines
the various programs that are readily
accessed, and some that are under
review. This document is available on
the Alberta Beef Producers website
at: albertabeef.org/uploads/
ABESprogramspdf-756.pdf.

“Be it resolved that should ABP seek
a non-refundable check-off that it be
through a plebiscite held for
producer approval.”
Zone 4, 8 - Carried
“Be it resolved that ABP release the
details of any agreement and the
structure of all related working
groups three months prior to the
plebiscite asking for a mandatory
check-off.”
Zone 3 - Carried
“Be it resolved that any plebiscite on
the issue of refundability/nonrefundability address: a) the issue of
refundability; b) the issue of
providing funding for other beef
cattle organizations.”
Zone 7 - Defeated
“Be it resolved that ABP submit a
formal request to the Alberta
Agricultural Products Marketing
Council for a plebiscite on a nonrefundable service charge model for
the Commission.”
Board - Carried
“Be it resolved that ABP lobby the
Alberta Government to continue to
fund both the University of Calgary
Veterinary Medicine and the Western
College of Veterinary Medicine.”
Zone 6, 9 - Carried
“Be it resolved that ABP lobby the
provincial government to promote
the inclusion of agriculture and
agricultural information, particularly
related to the beef industry, in the
provincial education curriculum.”
Zone 1, 6 - Carried
“Be it resolved that ABP contribute,
participate and promote Alberta
Open Farm Days to drive greater
public education about Agriculture
and specifically the beef business.”
Zone 2 - Carried

“Be it resolved that ABP intensely
lobby the Alberta Government to
increase the Petty Trespass Act first
offense fine from $287 to a level
that will actually discourage
trespassing on private land.”
Zone 2 - Carried

“Be it resolved that ABP lobby the
federal government to have the
Department of National Defense
(DND) compensate affected
landowners for damages incurred
because of activities occurring on
DND property or in close proximity.”
Zone 4 - Carried

“Be it resolved that ABP take a
stance and give direction to the
government that we do not want the
beef industry to be sacrificed to
save supply management during the
North American Free Trade
Agreement negotiations.”
Zone 2 - Defeated

“Be it resolved that ABP supports
the Framework for Grazing Lease
Rental Rates and assigned fees that
was outlined in the letter sent to
public land grazing leaseholders this
fall.”
Board - Carried

“Be it resolved that ABP through the
Canadian Cattlemen’s Association
lobby to ensure that anti-dumping
and countervail duties remain intact
and not be negotiated away in trade
agreements (CETA, TPP) so as to
ensure fair marketing of beef and
livestock.”
Zone 1 - Carried

“Be it resolved that ABP support
landowners in maintaining their
eligibility for the Alberta
Environment and Parks landowner
special license for antlered mule
deer, which has been recommended
for elimination by the Alberta Game
Policy Advisory Council Big Game
Policy Sub-committee.”
Floor - Carried
“Be it resolved that ABP intensely
lobby the Alberta government,
Alberta Environment and Parks
(AEP) and exercise intense pressure
on Alberta Game Policy Advisory
Council (AGPAC) to: (1) recognize
the enormous commitment of
landowners in providing wildlife
habitat and environmental goods
and services; and (2) to dismiss the
AGPAC committee’s proposed
recommendation to AEP of taking
1200 landowner special licenses for
antlered mule deer from landowners
to give to recreational hunters.”
Zone 2 - Redundant

“Be it resolved that ABP and the
Canadian Cattlemen’s Association
support access to foreign workers
and extend plans to 10 years to
allow retained employees and
expedite the process of resourcing,
attaining and employing these
workers. The English requirements
are currently limiting our access to
these highly qualified workers.”
Zone 2 - Carried
“Be it resolved that ABP facilitate an
intelligent, informative discussion
concerning the effects and extent of
man made global warming caused
by CO2 emissions.”
Zone 8 - Defeated
PAGE 7

“Be it resolved that ABP continue to
pursue a non-refundable check off.”
Zone 6 - Carried

“Be it resolved that ABP, in
partnership with other commodity
groups and the Alberta Association
of Rural Municipalities, support the
development of an Agricultural
Plastics Recycling Program in the
province of Alberta.”
Zone 5, 6 - Carried

“Be it resolved that ABP lobby the
provincial government for the
continuation of the mule deer
special licence for land owners.”
Zone 5 - Redundant
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“Be it resolved that ABP investigate
the viability of a calf mortality
insurance program.”
Zone 6 - Carried
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2018 DELEGATE DIRECTORY
ZONE 1

Garth Porteous

Vulcan County,
Newell County No.
4, Forty Mile County
No. 8, Cypress
County, Taber,
Special Area No. 2
(south of the Red
Deer River).

Brad Osadczuk

Zone Director
Bow Island
403-952-1569

Director
Jenner
403-793-5041
brad.osadczuk@gmail.com

garth@laidlawgravel.ca

Kevin Stopanski

Brodie Haugan

Kody Traxel

Orion
403-580-9534

Seven Persons
403-502-1915

kcstop@yahoo.ca

brodie.haugan@gmail.com

ktraxel@hotmail.com

Jenner
403-898-2373

ZONE 2 Warner County No. 5, Lethbridge County, Cardston County, Pincher Creek No. 9, Willow Creek No. 26, Ranchlands No. 66,
Crowsnest Pass, Kananaskis.

Sheila Hillmer

Fred Lozeman

Jimmy Nelson

hillmer@elanco.com

flozeman@telusplanet.net

jimmy@nfr.ag

Tyler Sawley

Shane Hansen

Director
Claresholm
403-625-6391

Fort Macleod
403-634-9802

bar.he@hotmail.com

kayla.weston@hotmail.com

Chris Israelson

Kevin Krebs

cisrael@telus.net

kgkrebs@yahoo.ca

Zone Director
Didsbury
403-994-0561

Didsbury
403-559-9499

Heinz Lemmer

Jeff Havens

Graeme Finn

hlemmer55@gmail.com

jeff-havens@hotmail.com

graeme@southerncrosslivestock.ca

Calgary
403-650-6910

Madden
403-899-2639

Crossfield
403-312-2240
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tys882@mail.usask.ca

Wheatland County,
Mountain View
County, Bighorn No.
8, Foothills No. 31,
Rocky View County,
I.D. No. 9 - Banff,
Calgary.

Kayla Weston

Cardston
587-370-2870

Nanton
403-652-6829

ZONE 3

Cattle Feeder Council
Stirling
403-635-7075

Winter | 2018

Zone Director
Del Bonita
403-394-5798

2018 DELEGATE DIRECTORY
ZONE 4 Paintearth County No. 18, Flagstaff County, Provost No. 52, Wainwright No. 61, Special Area No. 2 (north of the Red Deer River),
Special Area No. 3, Special Area No. 4.

Jesse Williams
Zone Director
Hanna
403-854-1114

jesserbaron@gmail.com

Tim Smith

Director
Coronation
403-575-1173
tntsmith_40@hotmail.com

Nicole Viste

Hanna
403-854-1986
nviste@hotmail.com

Walter Suntjens

Colin McNiven

Garth Johnson

walter.suntjens@netago.ca

colinmcniven@yahoo.ca

horizonelectronics@hotmail.com

Hanna
403-779-2212

Cattle Feeder Council
Duchess
403-793-1699

Killam
780-336-1999

ZONE 5 Stettler County No. 6, Lacombe County, Red Deer County, Starland County, Kneehill County, Clearwater County.
Charlie Christie
Chair
Trochu
403-588-8384
charliechristie
@xplornet.ca

Kelly Fraser

Cathy Sharp

klkfraser@gmail.com

gwsharp@platinum.ca

Vice Chair
Red Deer County
403-598-4323

Director
Lacombe
403-358-0575

Stuart Somerville

Cam McLerie

Devon Sengaus

Cattle Feeder Council
Red Deer County
403-505-3059

Rumsey
403-334-0177

somerville.stu@gmail.com

bar27stockfarm@gmail.com

devon@3dpatchwork.com

Endiang
403-741-7746

ZONE 6 Ponoka County, Beaver County, Wetaskiwin County No. 10, Strathcona County, Camrose County, Leduc County, Parkland
County, Brazeau County, Edmonton.

Tim Sekura

GRASS ROUTES
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Zone Director
Rocky Rapids
780-621-6704

Assar Grinde

Director
Bluffton
403-704-0494

Raymon Boeve
Gwynne
780-387-6375

timsekura@gmail.com

assargrinde@hotmail.com

Kolton Kasur

Cecil Andersen

Cattle Feeder Council
Drayton Valley
780-514-2787

Ralph Buhler

Bashaw
780-387-8376
kolton.kasur@yahoo.ca

c_or_c@telusplanet.net

walterfarms5@gmail.com

rsboeve@gmail.com

Armena
780-893-0274

2018 DELEGATE DIRECTORY
ZONE 7 Thorhild County No. 7, Barrhead County No. 11, Athabasca County, Lac Ste. Anne County, Woodlands County, Opportunity No.
17, Sturgeon County, Westlock County, Yellowhead County, Lesser Slave River No. 124, I.D. No. 12 - Jasper Park.

Colin Campbell

Ken Stanley

Zone Director
Bon Accord
780-914-9066

Director
Westlock
780-349-1936

colinjames.campbell
@hotmail.com

stanleyken0@gmail.com

Buck Eden

Barrhead
780-674-1759
buckeden1@gmail.com

Glen Kummer

Lorrie Jespersen
Barrhead
780-305-1758

Martin Clausen

Barrhead
780-305-4916

glenkummer@gmail.com

jesdairy@gmail.com

m.clausen4@hotmail.com

Westlock
780-307-7042

ZONE 8 Smoky Lake County, St. Paul County No. 19, Two Hills County No. 21, Vermilion River County, Minburn County No. 27, Lamont
County, Lakeland County, Lac La Biche County, Bonnyville No. 87, Wood Buffalo, I.D. No. 24 - Jasper Park.

Melanie Wowk
Finance Chair
Beauvallon
780-210-2500

dvm.mcw@gmail.com

Gordon Graves
Iron River
587-201-1410

gallowayab@hotmail.com

Danny Hozack

Lyndon Mansell

Streamstown
780-808-0271

Innisfree
780-853-7975

dhozack@gmail.com

basicman
@telusplanet.net

George L’Heureux

Cattle Feeder Council
Lac La Biche
780-689-8036
smilingcoyote@live.ca

Blair Anderson
Minburn
780-581-4690

blairnanderson@gmail.com

ZONE 9 Mackenzie County, Northern Lights County, Clear Hills, East Peace No. 131, Northern Sunrise County, Peace No. 135, Fairview No. 136,
Birch Hills County, Saddle Hills County, Smoky River No. 130, Spirit River No. 133, Grande Prairie County No. 1, Greenview No. 16, Big Lakes.

djmacjo@abnorth.com

Roland Cailliau
Valleyview
780-524-8676

crcowz@gmail.com

Linda Messner

Mike Nadeau

Berwyn
780-219-2127

Beaverlodge
780-933-8886

lindamessner@hotmail.com

mike@melbern.ca

Lorrie Beck

Sexsmith
780-814-1939
lbeck@gpnet.ca
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Zone Director
Fairview
780-835-1194

Winter | 2018

John MacArthur

2018 ABP BOARD OF DIRECTORS

The 2018 Executive was elected in December at the ABP AGM with Charlie Christie (Trochu) elected
Chair, Kelly Fraser (Red Deer County) elected Vice Chair, Melanie Wowk (Beauvallon) elected Finance
Chair, and Bob Lowe (Nanton) as past Chair.
ABP welcomes the newly elected 2018 Board of Directors. Front row (left to right): John MacArthur
(Fairview), Sheila Hillmer (Del Bonita), Melanie Wowk (Beauvallon), Charlie Christie (Trochu), Kelly
Fraser (Red Deer County), Cathy Sharp (Lacombe), Jesse Williams (Hanna).
Back row (left to right): Colin Campbell (Bon Accord), Assar Grinde (Bluffton), Tim Sekura (Rocky
Rapids), Ken Stanley (Westlock), Tim Smith (Coronation), Bob Lowe (Nanton), Brad Osadczuk (Jenner),
Fred Lozeman (Claresholm), Chris Israelson (Didsbury).
Missing: Garth Porteous (Bow Island).
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